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Traditional hierarchy pushes us
to focus on rank, professional
development, and procedure.
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..While Other Language Used has Shifted - “Purpose” and

Le:
H‘ “Stakeholder” Feature More Prominently in 2018 and 2019

==="Long term" Long term (and long- 'Purpose”
termism) are frequent
terms used in all i
letters since 2014, Purpose is a term
Mentioned a massive not used until the
29 times in the 2016 2018 letter. Its use
letter, this is a Skyrﬁcke.ts to
consistent theme, 21 mentions in the
though it takes a dip 2019 letter.
to ten mentions in the
20189 letter.

"Stakeholders" =—"(Governance"

References to
stakeholders (beyond P

just investors) are
first included in 2016
and the focus
increases in 2018
and 2019 with five
and six mentions,
respectively.

referred to, but is
not such a focus
of later letters in
comparison to the
first one in 2012,
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I've added to the 4P's a new P. You know
the 4P’ 1s what marketers put together in
amarketing plan; they have to describe
the product, the price, the place, and the
promotion. So the fifth I've added is
purpose.
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Francine Katsoudas

Shannon Schulyer Chief Kwasi Mitchell, PhD Lara Bezerra f

Purpose Officer at Chief Purpose Officer chief purpose officer at CPO at Cisco

PricewaterhouseCoopers. Principal | Deloitte Roche
Consulting LLP

Blueair

appoints Sara

] Alsén Chief

[4' ' @urpase Officer

.L#,J.EJ
(| KPMG
p A Hasbro names
: Kathrin Belliveau
Chie Purgsa Offier chief purpose
; officer
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CDW ON THE

FORTUNE 500

2005 2007
m CDW Healthcare launches W CDW goes private
® Western Distribution Center

opensinLas Vegas

ey -1
—

K&y e

[

2016

® Security solutionsales
exceed $1bilion

' Kelway becomes COW

2014
u Strategic Solutions and m CDW acquires
Services organization 2012
==l 35% of Kelway

= CDW
$10 billion in sales

2015
= CDW acquires Kelway
= Enterprise Command
. Center opensin
= CDW rejoins the Vernon Hills, .
NASDAQ exchange

=TI/ TR e

® Sales office opens
inNashville, Tenn.
m Sales of workloads
delivered via dloud
reach 53 billion

W COW acquires Scalar
Decisions

m CDW acquires Aptris

2020

= CDW acquires IGNW,
Aeritae, and Southern
Dakota Solutions

= Allfive of CDW'sUSS.

sales channels

* Ranked due to 2071 SEC filngs.

2021
'w CDW acquires Amplified

2017
 Standalone small

2006 RO . 201 surpass $1billion business unit launches IT, Focal Point and Sirius
2003 ® CDW acquires Berbee W Sales officeopensin | g cowy jaunches insales w CDW surpasses S208
= CDW Canada established Information Networks Chandler, Ariz. “People Who Get IT" campaign insales
FURTUNE Forbes America's Largest Private Companies ranking
189 #178 #161
RANKING #34 18 #32 w220 #199 # #191
#39 w4l @ #270* 4267 w265 #253
DEBuT #381 376 #3417 w343
1 . l I I
2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 201 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021
PUBLIC PRIVATE PUBLIC
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